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part 1. 

Who & What is 
Exrthangel
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part 1. MISSION. 

Long: To rally and present the collective environmental wisdom 
of all. We encourage individuals from all forms of identity to seek 

the ways their lives can revive the health of the planet. By 
revealing erasure within environmental and sustainable 

movements, we hope to build bridges with communities priorly 
ostracized from this space so that they too can share and 

represent their journeys in landing gently.  

Short: Cultivating inclusive dialog, imagery, and connections 
within the sustainable and environmental spaces in hopes of 

healing erasure and expanding mindful lifestyles to all 
interested. 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part 1. SPIRIT. 

Inspiring 
++ 

Informed 
+ 

Inviting 
+ 

Witty 
+ 

Wise 

Creative 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part 1. UNIQUE OFFERINGS. 

1. Providing accessible content to those who may not regularly 
engage scientific and sustainable platforms. 

2. Exchanging self celebratory and sustainability mindful goods 
and services  that support an environmentally consciousness 
business model.  

3. Access to an active and accountable community of mindful 
activist and climate reform advocates  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part 1. Motto. 

Land + Gently 

The "Land" in our motto speaks to personal impact. In closed systems 
like the environment, events small & large carry influence over its 

health. Determining one's imprint is key to addressing individual stake 
in global sustainability.  

The "Gently" in our motto denotes the beliefs and actions taken to 
cultivate a minimally depleting existence towards the environment. This 

framework is the core of sustainability. 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part 1. CORE VALUES. 

Redemption 
+ 

Accountability 
+ 

Transparency 
+ 

Innovation  
+ 

Curiosity  

Individualization 
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part 1. VISION. 

To create an online and physical network of 
supported Exrth Angels. So that they me lead 
lives prioritizing environmental sustainability, 

inspiring others and themselves.  

To have a thriving platform that not only fiscally 
profits, but allows for abundant collaboration 

and market expansion. 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part 2. 

Who is our 
demographic
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part 2. KEY WORDS. 
"IT" er  

+ 
Connected 

+ 
Seeking 

Creative  
+ 

Altruistic 
+ 

Innovative 
+ 

Self Aware 
+ 

Humble 

Warm 
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part 2. INTERESTS 

Fashion 
       Nature 
             Music 
                    Food 
                          Art 
                              Travel 
                                     Self-care 
                                           Welfare 
                                                  S.T.E.M. 
                                                         UNREST 
                                                              Civil Rights 
                                                                    Community 
                                                          Social Movements  

                                                                             Current Affairs 
                                                                                   Sustainability 
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part 2. REPRESENTATIVE FIGURES.                                                         *: Affiliate community 

*Venus x [club, queer, downtown, wisdom]  
*Vanessa A. [rebel, nature, activist, femme, creative] 

*Elizabeth De La Piedra [individualism, fashion, creator, mom] 
*Jaden Smith [creator, individualism, innovator, gen Z, expressive] 

*Roman "RJR" [city, innovator, entrepreneur, community, sleek ] 
*Sevdaliza [club, queer, international, expressive, feminist] 

*M.I.A [activist, international, artist ] 
*Sarina [minimal, wisdom, fashion, ethical] 

*Sasha Marie [beats, expressive, wisdom] 
Rashaad Ali [activism, community, justice, education] 

Lauret Savoy [scholar, societal, systems, studies, education] 
*ThatCurlytop [lifestyle, message] 

*Nicole L. [millennial(30), creative, intellectual, justice, tasteful] 
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part 3. 

What is our 
aesthetic
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part3.WEB TYPE  

Mont 
Used for main titles 

Avenir  Book 
Used for written text 

Avenir Bold 
Used image subtitles 

Avenir Next 
Used for image text 

FAXINE 
SKY 

Used for main subtitles 

ABCDEFGHIJK 
abcdefghijk 
123456789 

ABCDEFGHIJK 
abcdefghijk 
123456789 

ABCDEFGHIJK 
abcdefghijk 
123456789 

ABCDEFGHIJK 
abcdefghijk 
123456789 

ABCDEFGHIJK 
123456789
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part 3.FOCAL PALETTE. 
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part 3.WEB LOOK. 
Sharp 

Sophisticated 

Agendered 

Futuristic 

Utilitarian 

Immersive 

Directing 
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part 3.SOCIAL MEDIA. 
Ethereal 

Nature Focused 

Witty  

POC Centered 

Inclusive Representation 

Thought provoking 

Surreal 

Symbolic 

Analog Aspects 

Market Aesthetic incorporated x6 formula 
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